Daniel J. Sattizahn

Education:
o

West Texas A&M University
o Master of Science in Finance & Economics

o

University of Notre Dame Law School
o Juris Doctor
o Thurgood Marshall Academic Achievement Award
o Peter Lardy Memorial Scholarship Recipient
o Honor Council Prosecutor

o

Princeton University
o Artium Baccalaurei
o Major: Politics

Canyon, Texas

Notre Dame, Indiana

Princeton, New Jersey

Work Experience:
o

Jack E. Singley Academy, Irving ISD (2015-present)
o

o
o

Calvary Credit Solutions, LLC (2010-present)
o
o

o

o

Richardson, Texas

Operations Manager
Handled the day-to-day office activities of a startup computer company. Created, edited, and routinely updated the
employee handbook; located, interviewed, and hired all office personnel, including computer programmers,
technicians, and developers, as well as other staff support; was the main contact for all human resources issues;
established and implemented all disciplinary procedures; and conducted new employee orientation and training.

United Credit Source (2006-2009)
o
o

Plano, Texas

Owner & Co-founder
Helped create and build a full-service credit restoration retail and outsourcing company. Oversaw the enrollment,
marketing, and sales areas from the company’s inception, and also added service and operational oversight for the
past five years. Daily activities required directly contacting, enrolling, and following up with potential clients and
the individuals who referred them.

TTHS Holdings, LLC (June 2011-July 2012)
o
o

Irving, Texas

Teacher – AP Economics & AP Government
Instructed students on the intricacies of Macroeconomics and US Politics & Government, in preparation for the
Advanced Placement college exam.

Plano, Texas

Director of Marketing & Sales
Oversaw the marketing and sales departments of a full-service credit restoration company, which included as many
as six full time marketing reps (local, regional, and national) and eight inside sales reps. Created the training manual
for the sales department; established the benchmarks to evaluate the success of marketing and sales representatives;
tracked daily, weekly, monthly, and yearly metrics on all employees; and conducted all personnel hiring.
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